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　Our study was aimed to clarify the actual situation of waist area construction of ready-
made children’s pants and skirts, and the mothers buying behavior and their consciousness 
to children’s clothes, and how mothers dress their children and the problems which control 
us. We investigated them through a market research, a wearing test and a questionnaire 
study. The main results are as follows.
　1. By the market research, there were 5 kinds of construction styles: two of them were 
adjustable to each waist and three of them were not. Adjustable pants and skirts tended to 
be handled by the department stores, and non-adjustable ones by the volume sales stores. 
　2. By the wearing test, though the pants size matched the child, the pants were too tight 
for the child’s waist. It showed the necessity for the adjustable pants waist specification.
　3. The mothers mainly used the volume sales stores and the mail order sales (including 
Internet sales). They bought their children’s clothes attaching greater importance to 
economical and design matters than to functional ones. They thought that the waist 
construction was an adjustable specification and made by rubber, that the hook was better 
than the button, and pants’ waist was made by rubber rather than by the hook, and the 
clothes which the child could put on and take off by himself were good. But the mothers’ 
behavior tended to be different from their consciousness to the ready-made children’s 
wear and it was found that they did not use careful consideration when dressing a child.
　This study showed the necessity to provide the cheap adjustable waist pants and 
skirts, the size indication by not only the height but also the height and the other body 
measurement, and durable and pretty design garments. It also suggested that the mothers 
should be educated to use careful consideration when dressing their children.
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　2009 年 10 ～ 11 月に東京都内の１～７歳の幼稚園
児および保育園児の母親 372 名を対象にアンケート調



















































1 4 8 100cm 48.5cm 46.9cm 1.6cm 3.3%
2 5 2 　110　 　　49.0　 　　48.9　 　　0.1　 0.2　
3 4 11 　100　 　　47.0　 　　45.9　 　　1.1　 2.4　
4 5 4 　100　 　　45.0　 　　45.4　 　 －0.4　 －0.8　
5 4 11 　100　 　　48.0　 　　47.9　 　　0.1　 0.3　
6 3 7 　100　 　　49.0　 　　47.9　 　　1.1　 2.3　
7 4 5 　100　 　　51.5　 　　48.4　 　　3.1　 6.1　
8 5 0 　110　 　　46.5　 　　46.4　 　　0.1　 0.2　
9 5 5 　110　 　　54.5　 　　52.4　 　　2.1　 3.8　
10 5 11 　110　 　　50.5　 　　49.9　 　　0.6　 1.2　
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